


YouTube is a video sharing and social media
platform. It is used for creating, sharing and
discovering videos. Users can also comment
on videos and participate in live chats.
YouTube also allows users to create their own
channel and create playlists, as well as
subscribe to other users’ channels.

What is YouTube?

YouTube has a minimum user age of 13 years, but 
persons of all ages can access their services if 
enabled by an adult.13+

However, for users younger than 13 years of 
age there is YouTube Kids. The app is family-
friendly and uses a mix of automated filters 
to protect the youngest users online.

18
In cases where content may not be appropriate for 
viewers under 18, YouTube places an age-restriction. 
This applies to videos, video descriptions, custom 
thumbnails, live streams, and any other YouTube 
product or feature.

Viewers who click an age-restricted video can only view the content
when signed in and over 18. This ensures that it will only be
viewable by the appropriate audience.



YouTube is the 2nd most popular social media platform. It has
over 2.6 billion monthly active users making it one of the most
popular apps in the world.

YouTube popularity

Did you know 
that over 
720,000 hours 
of videos are 
uploaded
to YouTube 
every day?

*Source from Statista

According to YouTube analytics, over 5 billion videos are watched
daily on the platform. That is a staggering figure especially when
you consider that over 122 million users access the platform daily.

It’s no surprise that YouTube has taken
advantage of those viewing figures by
making revenue from advertising. With
over 1 billion hours watched daily the
appetite to target viewers is high.



YouTube has many means of displaying
adverts on the platform. There are 6
different methods, and these are explained
in more detail below.

Bumper ads

These placements appear
during (mid-roll) or before
(pre-roll) YouTube video
content. These ads can be
skipped after the first 5
seconds are complete.

These video ads must be
watched before a video
can be viewed and are 15
or 20 seconds in length.
These ads can also appear
in mid-roll slots too.

These are short, non-
skippable video ads of up
to 6 seconds that must be
watched before a video
can be viewed.

ADVERTISING



Shoppable ads

These are an overlay
image or text ads that can
appear on the lower 20%
portion of a video.

Sponsored Card ads
appear as popups. They
are the most unobtrusive
form of YouTube
advertising. Can only be
viewed by clicking the ‘i’
icon on the top right-hand
corner of the screen.

These are a direct
response ad format that
allows brands to display
browsable product images
under their ads. These
become virtual shop
fronts.

ADVERTISING . . . continued



The power of advertising

* Source: Google/Talk Shoppe, 16 Markets:, whyVideo study, n=32075, A18-64 Genpop video users, Mar–Aug 2020

As seen above, YouTube utilises advertising very efficiently and a
viewer knows when adverts are being shown. However, this is not
always the case when content creators begin to start influencing
viewers.

They feel 
amazing, 
you should 
buy them!

Do you like the 
clothes I’m wearing?

Influencers are individuals who utilise a
variety of social media platforms to
express their opinions on specific brands
or products, consequently influencing
their captive audience.

They have the power to affect the
purchase of specific products by
reviewing them across platforms like
YouTube, TicTok, Snapchat, Twitter, and
Instagram among others, effectively
utilising their authority, knowledge,
authenticity, leverage or position of
power within the industry to engage
with their followers.
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What is product 
placement?

Product placement is a way 
of advertising a product by 
supplying it for use in 
videos or images. 

This is now frequently used on social media 
platforms, like YouTube, by influencers. In 
doing so, their videos/images are strategically 
increasing their own audience, viewing ratings 
and engagement, but more importantly, they 
are incentivised and making money in return.   

! Examples of product placement
Influencers, such as in the examples below, resort to using beauty
products, or using junk food companies to target children.

Unboxing beauty 
products. This 
influencer 
conveys her 
genuine 
excitement for 
the package 
contents. 

The captions include a 
complete list of brands 
and product names so 
viewers can start 
shopping instantly.



Examples of product placement

The toy features the
McDonald’s branding.

The
influencer is
wearing a cap
featuring the
brand of fast
food giant
McDonald’s.

!

Who watches YouTube?

YouTube content is varied and ranges
from tech news to entertainment and
housekeeping ideas. As a result, the
user demographics of YouTube is
diverse.

Considering the gender of the users, YouTube is more popular
with men than women. Male users amount to 53.9% of the
YouTube viewing population, while female users account for only
46.1% of visitors.

*Source: Youtube



Shorts are video clips in the style of TikTok or
Instagram Reels that are only 60 seconds long or
even shorter. These videos are fun and easy to
make with filters, text function, and music. Shorts
are designed to keep viewers scrolling constantly.

What are 
?

The aim for many of those posting Shorts is to go
viral. The idea of becoming famous on YouTube
might encourage someone young to make and post
videos that they will later regret e.g. something
that could get them into trouble, a clip in which
they are doing or saying risky things or sharing
personal information with other viewers.

Going viral

YouTube shorts may not be safe for children as
they are usually highly addictive. Most people
believe that because they are short video clips,
they won’t consume much time to watch.
However, watching shorts might lead you to
more screen time than watching regular
YouTube videos.

It’s addictive

There is no control on the content that pops up
when you’re on the feed, and something
inappropriate might appear on the next video
your child slides up to. Consequently, and by
way of example, your child can jump from a
harmless video to one with adult content. It can
therefore prove difficult to monitor the content
on YouTube Shorts.

Inappropriate
content



How do I stop my 
children from watching 
YouTube                     ?

YouTube Kids is a safer option for children as it is a family-friendly
platform. Parents can set a timer for their children on YouTube
Kids, determining how long their children spend on the platform.
Additionally, YouTube Kids has no interactive features, meaning
that children can’t chat or upload videos on the platform. You can
also suspend the search button when you use YouTube Kids.

The app allows adults to set-up a parental
lock to access any of the settings.

Option 1 Use YouTube Kids



Option 2 Restricted Mode

Step 1

You can use YouTube restricted mode for videos that you find to
contain questionable content that you don’t want your child to
watch. It uses signals like description, metadata, video title,
community guidelines review, and more to filter content. Below
are steps to enable “restricted mode”.

Step 2

Step 3

Step 4
blue slide button = enabled



Beware of disturbing and inappropriate content not 
suitable for young children!

There have been instances whereby some videos on YouTube
appear like popular children’s cartoons but contain disturbing and
inappropriate content not suitable for children. Below are some
examples of this.

Lookalike “Peppa Pig” animation

*Source: Candyfamily/Youtube

The character, 
“Peppa”, looks 
similar to the 
original version 
but soon 
transforms into 
a zombie.

*Source: Candyfamily/Youtube

At first glance, 
the cartoon may 
appear genuine, 
but the plot 
turns darker, 
and this might 
scare young 
children.



Parents and guardians, remember to check 
YouTube settings. It’s also good practice to 
check regularly the browser history to ensure 
your child is not viewing unsuitable content.

The best recommendation is to always use
the YouTube Kids app as it will filter most
inappropriate or disturbing video content.

However, if your child is not using the YouTube
Kids app and is instead using the regular app
or browser, then ensure that the “restricted
mode” is turned on as explained above.

Reporting 
to YouTube

YouTube has a set of Community Guidelines that
all YouTube users must abide to. If a user is in
breach of any of the guidelines, they can be
reported to YouTube. This can result in videos
being taken down or users being banned from
the platform.

http://youtube.com/t/community_guidelines


Although the information contained in this document forms
part of the GRA’s Media Literacy Awareness, we must highlight
that the GRA has no powers to act when it comes to social
media platforms such as YouTube. Therefore, people are
encouraged to report any issues directly to the social media
platform by following their own complaints procedures.

The GRA’s remit is to promote media literacy to bring a better
public understanding of how social media platforms work and
to help users navigate safely on them.

!
Disclaimer

*Source: Youtube


